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Bequiffed rockabilly types and some odd farm machinery
appearinanew ad campaign for Toohey's Extra Dry

@ Global advertising, page 31

Chicago Julie Roehm piles on | Detroit US car-makers attack = New York MPG awarded Sears' = Malmo Niclas Froberg in new | Shanghai Interactive brand

the  pressure in Wal-Mart fight = fuel standards increases media planning and buying task = media agency nemnrlt launch = sites quesﬁuned by 0&M chief
Iubie Roehm US carmakers have I. Sears, the fourih-larpest metailer m Hiclas Frobs
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Washington Kellogg makes a
maove to head off $1bn lawsuit
close 1o an agreement thal
ad off a 51 billan lawsit
st it over alleged undair and
plive practices in markets
poor nutntional quakty to children

The company will impose new Emits
o its markelir
fwo LS consur
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Washington Six agencies in
the running for Census brief
Six apences have progressed lo the nest
raund of t oh for the US Census
Barean's $200 millon 2010 campaign.

The agencies include Dgilvy & Mather,
DraftFCE and Younp & Rubicam i
York, IWT inAllanta, Ommicom's GSDEM
InAwstin, Texas, and Campbell-Ewald in
Warren, Michigan,

it is uncertain if @ consortium of
25 agencies led by SY Coleman, of
Arlingbon Vrginia, whnch wias to have
served as sub-contractors on Lhe
cantinise 10 be invohed
expectad to Lake par in oral
presentatio er this month prior lo
afinal selection by the Census Bureau
end of August, Y&R created the
campaign for the last censis in 2000
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by smying: “ hust becawse you interact,
I'm not sure you're fully involved.”

New York Fox to enjoy a great
2008, US media experts say
L5 media experts ame prdic
2008 Tor Fowas.a result of Lhe
it will generale from bwo ol
Ive eenits of the TV saason — -
Bowd the Am 1 fickl (pectied)
finafa. Both attract huge amounts of
acdvertiser attention because ey ane lve
avents amd are not theeatensd by Tive
owning viewers, who “zap” through ads.
The Super Bowd, showm on CRS the
year, was the second mast-watched ever,
Miracting an audience of 83.2 million

bumper

Paris Bodier announced as lakarta Initiative and Universal
Initiative France nmltlent consolidated into IPG Media
Stéphane Bodier besen S Interpubilic is set bo o lictate the

e presicient of indiative France and
co-president ol the group’s bugng
consortiurm, Magna Global France
Reparting o Dirk Wiedenmann
Initiative's head of regional operations
e will work alongside the man
director, Pierre Gayrmard, Lo men|

chent serces and develio new business.

A pioneer in online offerings tarpetng
the yauth i . Bodier, a former

managing director of Initiative Paris, will
also use his

expenence Lo bolster

lI‘|J|\i!'I!! 5
all-round understandgsng of media,
knawledge of the French market, and
ability to create effective business
solitions integrating digital meda is
the perfect combination for us.”

Indonesian media operations of Inibiative
and U | 3t into ane hal
company, whics lled PG Media.
The move is thought 1o hawe been
sparked by the koss of a key IPG local
chien o0

Sourres revedlad key management
stafl at Universal MeGann had baen
offernd jobs al initiative and al another
IPG opersting company, Dral

Un ol MeCann's 18-stong
workiorce ks understood to have recenved
news of the decision on Friday, It i5
uncertain how mary Stafl will be Laid off

The development comes after
Universal last its S30 million Bantoel
cigarelies business to MEC last year
M Uneversal MeCann spokesman sad,
"It is cor untrue that theoffice
has dlissohwed,”
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