resultSINTERNATIONAL

Precision Marketing — 13" July 2007

July 13 2007 ProcisionMarketing 11

News Analysis

u

@
s, B

Why ‘best in class’ networks don’t come cheap

Charlie McKelvey

WIS Results' obvlously he
Lnsdde track when it r
prodicted thot 2007 would prove
a boom year for merger and
anyuisition (ME&A) activity in
the interactive and direet mar-
Resting sectors (PM June 18),

With more than 100 maila
compantes on AIM, and o e
ket eapitalisstion of £ 8bn - 5.6
percent of the ind
15 perbaps not surpris
thore is neonstant need for new
toals.

Mt thint Toangg s, tho big fi
miarketing services holdiy
campanles - Publi Ornk
com, WPP, TPG ond Havas -
wionled have Beet e otes wiit
ing the cheques, These days,
however, the new breed of hold-
e connpany appedars to be drive.
ing the M&A boom,

The latesl ageney (o Ml for
thet charms of th dallod con-
solldators (8 (nanclal seevices
spiee COHM:Ping, which
sold i majority stake to Cello
Greoug for almost £lm,

Thaving floated in Octabor
SO0 Fallow g the purchage ol
thvee mirkeling servie
nesses, this is the compar
eguisithon,

Caello s bought o 76 per cent
stoke in HI Murea
the  holding

aplion 1o by the kg 24
Pt cnl Detwesn 2008 and 2001
fiort i maseimum talal of £5.3m in
cagly, loan notes an

CCHM:Ming will cnmplu-
ment our extating business ol
ot dopth in the finan-
LI.JJ services sector

The ageney fits woll with
Collo's other acquisitions ol the

L4
spansive Adver-
thaing and gives ICa foihalid in
Ll

CEHM: i'||:|I &
Lucien Camp expls
rat Innrulr-hs~hlml the move: *Wa
tallied to about hall' a dozen
LTI ek they all offered
roughly the same deal. but we
winted Lo ¢ o e dldn'l et
Tosl inan big grougs,

“1 have worked for one of the
D five (while at DMBER) and
if you nre a small to medium
sbaed apeney you can often feel
like o dinghy in the path of an
oll tanker - you know you are

goimg t et swallowed up in the
wake, With Cello we got the

sense Lhat tht would not hap
right,

pen. The fit seomed ju
and 1t has enabled s to
BiLisd s ikt

And it is this polnt which
i Lo appeal to more ol
more apencies. [t was certabnly
the main motividlon Foe TMW
when Hosald to Croston last
vonr, wWith business devals
et divector Richard Marshall
saying: “Creston offors the best
of both worlds foe us. There
no other deal that wonld hove
enabled us to presorve the
Inlegrity of TMW. We are no
Tonger techndeally independont,
bul, in Lerms ulmu ouliure, we
reain

In recent times, the lkes of
Creston, Celle and  Moedia
Siuare have been joined by two
new groups headed up by for-
mer admen: Cagney, spear:
hoaded by one-time Oglivy chief
Paul Simons, wod Digital Mar
koting Group (DMG) run by ox-
MeCann Evickson b Ben
Fangdan

Both are busy bailding busi-
which they believe will
‘hest in elass' neross A
number of diseiplines,

Fanst weely, DMG bought two
digital ppencies Graphico amd
Hyperlnunceh (precisionmorket
ing.co.uk) to ndd to Joywing,
o, Inbox DHglial, Dig for
and HSM.

Al

Cagney e
ist Tren London fr
Ingall Stretton (XA Janus
o add to promotional marker-
ing specinlist Cubo, brand con-
Brand Ald, PR
The Media Foundry
ad agoney Chicl Smith

and
Trott. To complete €

i the ||u.||u'|1l A lol
0 hoing conrted
nlist agencies have o
allure, That's why thy

lal expertlse, and Whit
s, with its charlty baol-
i, Imu.-rm.-u.'uunupm:{ltl

cations Group {l]lti Metearite,
whose bosses will no doubt

The City

nover have to pay for luneh
again.

Tt Med i Square, for one,
has diseovered that inte
gy
quite ns ea
" Parry has
huted in os execuative
chadrman, roplacing chief exec
ullve Jere M leton, alter
it reported £3.2m annual loss.

The grovp, wlilch warned
thint eurrent triuling 'romiing
relatively slow', admitted it

The Facts

had poorly executed its strat o appoint o Moll-thne chief
eny of hlegrating the varlous  exceutive, The x-St oditor
husinesses It has nequired over  retadns a | per cent share of e
sl fonr v ll“lll busingss.
Tavly in s UK marketing But this highly publie spat
iees division, which ine l|lc|1-.~. Juat goes to show what s at
CMW, Dynamo and Coutts  stake in the m t - not only
Retail Communications tor shareholders, but for the
Even former boss Kelvin  divectors of the companies (hey
Muckengi had his sy, acquire, After all, with most
claiming Parry has too many deals Ineluding an earn-out
olher commitnents, He has  based on future performance,
erlled on him to stand down,  fallure to meet targets can hit
vesign his other positlons averyone in the pocket,

Ihe lowdown on the new breed of holding companies

Croston

Aequisitions to date Marketing Sciences, The Real Adventure, EMD Group, Nelson Bostock
Communications, CML Research, and Delaney Lund Knox Warren & Partners

Media Square

Aequisitions to date Fourninaty, Fl Dlrect, Brand New Media, LeFevre Communications, Banc,
PrePrint lmaging, Hudson Advertising & Marketing, Marketplace Design, 1AS Group, CMW, Arnold

Interactive, and Coutts Holdings

Calle Group

Acquisitions to date The Leith Agency, Target Direct, Insight Medical Research, Navigator
Responsive Advartising, and CCHMPing

Cagnay

Acquisitions to date Cubo, Brand Afd, The Media Foundry, Chick Smith Trott, and Trea London

Digital Media Group

Acquisitions to date Graphico, Hyperlaunch, Jaywing, Cheeze, Inbox Digital, Dlg for Fire and HSM
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