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Is the world digital’s Whitstable’s?

True story. A former colleague visiting Sydney, Australla
and sl prolishec] OFF some local oysters inan Jtalion res-
taurant when the waiter came over, "How you lke youn
oysters " asleed (e waiter “Very good,” my friend replied,
“but, to be honest, Twould rather lave had Whitstalile's,”
“Wiatalsles™ e prizlod walter gqueriod. “Why you o say?
We got spinach, we gol broecoli, we got beans, . "

Which is o way of lustrating the Taet thai,
Phie worlad i s plates of thie bist Whinstable's 1o di
cies, however Daffed the pest of ws oy be by thelr bust
ness, And s beeause we're baffled, while they have
the expertise, that they're enjoying sueh rapld
growth, excelent mvarging, el the takeover g
atlentions ol mejor commninicalions grou)ps. \

A recent sembnar on e sector, ¢
minagement consultancy Res
Telt e i mes donlan et it is feeling very ehipper al
the moment. We all know that in time the meek will
Pttt earthy, bt Piocad sl 1l - yed ags ey

gl now,

bedng pusshed to dhe back of the queae, this tme by the

ranpant digital ngencies.

e senior agoney executive sereened a slide show-
ing digital's increasing share of media spend, with a pro
albethon Chiat Dot all onher poedin will be wiped ot

Admdttedly, e didn't commil Bmsell toa mescal,

Which s Justas well, beciuse iCs total nonsense. Bven if

youwere to nse the dubious aegoment thateventually all
radio and TV should be reclosgitied ax dighal medin
becanse of the way they are delivered, Uhat still leaves

Bigger is not
always better

Acxiom’s buyoul by bwo private
equity groups (el Response,
June, ) was mess Ol 1ol
ity in the Industioy may have
seen coming. Some industry
commentators may see vl
ancther acquisithon and further
wreowih of one of e big dada

thesmabler pliy
beliese it hos posi

il agen-

players as anolher hnrdle facing
3 bt |
e bemefils,
It opens up avenues for my
Insingss and allows us to grow
and become more compeditive
These global players soen 1o
Believe bigger means stronge
and better, T ehallenge this; such
growth ean be qeen as asign of
swesitkness < (e largor they
the more they lose toueh with

newspapers, migazines, divect madl, posters, field mar
keting, nmbient mediaandd goodness knows whol else,

I Faet, this speaker was effeetively contradicted by
another, who podoted onl Bow thie mber of Bles on a
car manufactarers website increased substantially
whenever the company was ronndng TV advertising.

Diivect markeelers will smile ot this, [t has been known
for years that mailshot responses rise when the cam-
priiggn s backed by TV or radlo, One oediom comple-
ments another, 10s ealled integrated morketing

History has demonstrated time and ngain, from the
duys of Caxton onwards, that new media can elbow
thedr way into the marletplaee, 1ty deliver, and
ofTer good value, they muy ev leer o subsstiand [l
share, However, the necds of marketers and
consumers are so diverse that there will
always be o need Tor @ range of medin,
Eraditional wnd modern

Belleve me, this bs ot an ol grouch
sticking his bead in the sand, Digital is
already importand, and will become
maore so.dust keep i in perspective, One
of (he Resulls speakers made a telling
Jaoind, that digital and direch marketing are
a particularly potent combination.
Let's not pat ol oy vistables fooone baskel,

Kow Glafton is o freofages joenatist who fas eoveved
e wrecerkat by dneditstey for veer too decados

solution e be feastesting, 10 e
solution you require is outside its
peodict remit, (L eannot deliver,
The benefit of using a specialist
Drvesn is the flexibility s
corsullative serviee thit ¢an

b clelivered to ensare the
correct solulion is applied to
meet client needs, As they say,
Digtster is mot alwiys beter!
Setson Lok, makaging
divector, Celerity

elient meed s, some may argue,
losie the pbility to offer truly
flexible and bespolie solutions,
Thetr prereeived strength
should not intimidate b
SO e S A erEHnisiLlons
fo tiekde the competition head
omand win by exploiting the
wenlnesses of the competition,
A ellent recently relnfioreed
15 view, sayving thal looking to
ome of the “big guns™ fora data
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