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Weber Shandwick Tops The 2009 Global Report Card Findings Account Director - personal finance &
professional services, Median Recruitment
Latest PR Articles Limited
Arun Sudhaman, prvweek com, 08 September 2009, 4:00pm Good salary, kenefits & bonus, Certral London

» Rugby sevens makes . : :
Olympics programme Chief Executive Officer (CEO}, Just Journalism

with Vero support Depending On Experience, Central London

Senior Account Executive / Account Manager —
Sports, Brandnation Integrated Communications
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weher Shandwick has come out top in the first PRWeek Global

- Friday Drop: Bad week
Agency Report Card 2008, which evaluates 24 global agency TR R B S et

for shadow home

£ x Ltd
NEtWOrkS. secretary Chris Grayling -
Excellent salary plus benefits, Central London
* Notts County calls in Account Director / Consumer Lifestyle / £40 — 48k /
Mace Sport for PR help 68122EG, Prospect Resourcing Ltd

after comms director

leaves £40,000 - £45,000, Central Londan

THE FOUNDRY GOLD - DIRECTORBOARDMD
ROLES, Foundry, The

c £80,000 - £140,000 +, Central London
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Global report cards: Yeher Shandwick on top

The reparttracks performance from August 2008 to July 2008 four key criteria:
business development, peaple, network initiatives and cohesion, and external
recognition.

Weaber Shandwick was awarded a gold medal for a strong 12-manth

performance that included an impressive new business record across Ta| |0r made pubhc af‘fairs

multiple markets, alongside an inaugural Cannes Lion.

Edelman and Fleishman-Hillard both took silver. Edelman demonstrated a ﬂ
resilient financial performance, strong digital skills and enhanced employee s ar
development, Fleishrman, mearwhile, displayed strong business |n5|ght Public Affairs
development alonoside a rapidly growing emerging markets presence. Twao AWARD WINNING
bronzes were also awarded, to GolinHarris and Ogiky PR Worldwide. < . z
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Amid a brutal 12-maonth economic period, agencies found sustained global e IR omee " i
prasperity difficult to come by, Emerging markets, most notably the BRIC
{Brazil, Russia, China and India) region, have been hit less hard than PRWeek Agency Showcase
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'Emerging markets are where the growth is,' said Keith Hunt, managing
partner of agency M&A advisors Results International. 'Global networks are
hurriedly trying to rebalance their portfolios into higher growth areas.” Bulletin




