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‘The big thing in the industry used to be television 1 - » Directors at risk of
M&A Events advertising, but that's really struggling atthe moment,’ | Comment disgualification
. says Keith Hunt, managing partner at corporate finance
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Subscribe However, even as television's star hegins to wane, another takes its place
Says Hunt: "Amajar trend in recent months has been the growth of digital
arketing, that's eventhing fram online marketing to web design and maobile M & A Events
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maonths.' comprehensive
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London-hased Results International was founded in 1991 and focuses directory of

Featured Deals exclusively on deals in the marcoms sector. The firm has four parners in Renulars ) A
oEhIEs London, who are supported by five partners in international offices covering + Sceptre Leisure onthe P
Asia Pacific, US, Latin America, Europe, India and Dubai. In those acguisitian hunt lawyers,
Regulars jurisdictions, we started doing buy-side work, so helping businesses find
I 100t Then as we hecame more established, we started helning marketing o Pracsepe huys garming accountants
firms seek acquirers and obtain finance.' centres and advisers
Of course, the uncertainty in the market has produced some problems: ‘A lot of « Petropaviovsk in fund across the UK

the hig advertisers are either holding hack on expenditure or nat giving any project
ctlear signals as to how much they're going to spend in the future, so people
have volatile eamings. This makes it difficult far acquirers to feel confident
about how much they should be paying far companies.’
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